This 
I. INTRODUCTION
With advances in technology and intense competition, the creation of new products has become a way of life in India. However, begin a developing country; India is yet to face a situation of too many products chasing a handful of customers. Moreover, the sheer size of the Indian market and the continuing economic development has opened up new vistas for launching new products. Researchers discuss products development process in detail and also analyses the pharmaceutical product launches in India in the new millennium. An analysis of products development in the recent past shows that these products have been either offshoots of technological development in the west or improvement over the existing products in the areas of their, style, substance or packing. In the recent past, new product launches in India have shown that these launches can be broadly classified into four categories are customer development, market development, products development and effective implementation. The objective of the paper is to understand the roles and responsibility of Executives in pharmaceutical business and development of marketing executives in pharmaceutical company.
A. Executives' Role and Responsibility in
Pharmaceutical Business: A manager plays vital roles in pharmaceutical business. Managers should five responsibilities to develop pharmaceutical business. These five responsibilities are as follows i.
Customer Development ii.
Market Development iii.
Products Development iv.
Effective Implementation. 
F. Executives Business Plan
Executives should plan to achieve theirs target in Business. Executives' business plan is given below.
 Executive has to convert two doctors every day  Executive has to take minimum one Personal Order Booking (P.O.B) every day  Executive has to analysis Primary and Secondary sales growth every month  Executive has to meet 8 to 11 doctors every day with out fail.  Executive has to analysis doctors Frequency visit  Executive has to achieve Product wise target and over all product also  Executive should concentrate New Product growth also.  Executive has to meet 6 chemist and one stockiest every day 
II. CONCLUSION

